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Palgrave Macmillan. Paperback. Book Condition: new. BRAND
NEW, Fashion Merchandising: Theory and Practice, James Clark,
Fashion Merchandising: Principles and Practice provides a
detailed overview of the role of the fashion merchandiser and
outlines the activities and responsibilities of the merchandiser as
part of the fashion value chain. This overview is situated within
the broader context of the fashion industry, highlighting the
relevance of the merchandiser role and comparing it to the role
of the fashion buyer. This book also considers the contemporary
challenges facing the wider industry, such as corporate social
responsibility, sustainability, globalisation and multi-channel
distribution, and the impact these have on the role of the
merchandiser. Offering valuable insight into the merchandiser
role and emphasising how it can add value to a fashion
business, this is an ideal textbook for aspiring merchandisers.
Key features: * Detailed strategic and analytical coverage of the
subject * Strong application of theory to the realities of the
fashion business * A running case study provides a practical
example of the activities of the fashion merchandiser James
Clark is a Senior Lecturer at London College of Fashion,
University of the Arts, UK 'I am delighted to see that for the first
time there...

R EAD O NLINER EAD O NLINE
[ 8.56 MB  ][  8.56 MB  ]

R eviewsR eviews

The publication is easy in read safer to comprehend. It is actually rally intriguing throgh studying time. I am easily will
get a delight of looking at a created publication.
-- Cla ud Feest-- Cla ud Feest

A fresh e-book with a brand new point of view. It really is packed with knowledge and wisdom Its been designed in an
exceedingly simple way and is particularly simply following i finished reading this publication through which actually
modified me, alter the way i really believe.
-- B er nha r d R ussel-- B er nha r d R ussel
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